chart 1; Internal and external customers

Table 1; Customers  of  Education
Table 2; Internal and external customers in research

	External customers
	Internal customers
	Process

	Students
	Masters
	Teaching

	Employers
	Students
	Learning

	Government and society
	Scientist and masters
	Research


Chart 2;   Suggested model


Education (added value to learners) = services


Learner= customer or first client
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Workers/families/employers= second external customer


Society/government/market= third rank external customer


Backup workers= internal customer
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